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Abstract 

 
This study aims to determine the value proposition for freelancers or freelancer value proposition 
(FVP). These values include the value of work-life balance, autonomy, economy, development, 
hedonic, and social. The approach used in this research is qualitative. Interviews, observations and 
documentation were used for data collection which were applied to 5 informants. Data triangulation 
and interview reduction methods were used to analyze the data. The results of this study show that 
there are many insights into understanding the value proposition of freelancers. There are findings in 
the form of freelancers who can regulate work-life balance. Economically freelancers can improve 
their economic side. Freelancers have freedom (autonomy) in making decisions in their work tasks. 
In the value of development, there is an increase in skills when changing jobs, although for others it 
is difficult to get a career path. Hedonic, freelancers feel satisfied when they establish relationships 
and high wages. Expanded relationships and experience will give freelancers a good reputation 
socially. 
 

 
Keywords: Freelancer Value Proposition,Value, Qualitative Research 
 

1. Introduction 
 

Malik (2016) stated that in general, the problem of employment in Indonesia is related to the 
limited absorption capacity of the economy compared to the number of the workforce which continues 
to increase. This also indicates that the utilization and development has not been optimal. The lack of 
job opportunities makes people who are ready to work face several alternative choices. Working as a 
permanent worker even though earning a wage that is very far from the regional minimum wage (or 
UMR) standards that have been determined by the local government in each region or working part-
time, with at least 35 hours of work per week. Consequently, the number of unemployed increases and 
the income received by workers is lower than the minimum wage.  

In Indonesia, there are 2 types of employees, namely: employees with a Specific Time Work 
Agreement (or PKWT) or contract employees with a work duration of not more than five years and no 
probationary period, and employees with an Indefinite Work Agreement (or PKWTT), where the 
relationship permanent work. These are known as permanent employees. Apart from that, there are 
also freelancers and outsourced workers. Basically, they belong to PKWT employees, but there are 
slight differences from PKWT in general. 

Freelancers are regulated in Article 10 of Government Regulation no. 35 of 2021, which explains 
that freelancer is no different from contract employees. These workers (freelancers) only carry out 
certain jobs whose types and nature or activities are not fixed. This change can be in terms of time and 
volume of work. However, the payment of workers' wages is based solely on attendance. 
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Mustofa (2018) shows that the choice to become a freelancer is increasing. The company also 
sees the opportunity to use freelancers as a solution in fulfilling cheap, flexible and skilled workers. 
Meanwhile, current freelancers tend to be more dominated by the millennial generation, the generation 
born between 1980 and 2000 (Ali, 2014). 

The main consideration that is most often encountered behind the choice of working 
independently is the freedom or flexibility to manage time and being able to work anywhere and 
anytime. Freelancing, which tends to pay more attention to skills than educational qualifications, is a 
separate consideration why the freelance profession is increasingly in demand. 

For companies, the use of freelancers can provide many benefits, including maximizing 
employee and company productivity, efficiency in recruitment costs, adding new and fresh ideas (from 
a different perspective), and time flexibility. A survey conducted in 2017, listed in the Future 
Workforce Report, stated that 84% of companies worldwide would cancel, postpone or extend projects 
if they could not find freelancers to help with their work (Mustofa, 2018). So the existence of 
freelancers is really really needed at this time. 

However, in the use of freelancers, companies often find that the abilities of freelancers do not 
match the demands of the work in the field. Therefore, this study provides insight into the factors that 
create value for freelancers. In addition, the company itself needs to be able to convince the freelancers 
that they have a vital role in the company's performance. Companies usually use the Employee Value 
Proposition (EVP) to get potential employees. The company offers the values that exist in the 
company, as an advantage over other companies (Winasis, 2021). In this era of technology and 
openness, the implementation of the EVP strategy is a necessity because companies need to be able to 
identify employee needs and also build a corporate image (Kusuma & Prasetya, 2017). But 
unfortunately, EVP cannot be applied in recruiting the best quality freelancers. The difference between 
freelancers and employees is in the nature of their work. Nawaz et al. (2020) provides an example, 
where social value for a freelancer means reputation and for employees, social value describes 
friendship relationships at work. Zadik et al. (2019) mentions that freelancers are not employees, who 
are usually hired on a temporary project basis and can work for multiple clients simultaneously. 

Departing from that, a concept offered by Nawaz et al. (2019) is a Freelancer Value Proposition 
(FVP) or freelancer value proposition that is effective and able to answer the needs of external parties 
in competing with competitors and can reflect the reality of the internal work environment and the 
company's strategic context. In addition, it must also include the values and principles that the company 
stands for. With the FVP, the company has a value that can be offered to prospective freelancers. If 
the company continues to increase FVP then the company has its own advantages. Moreover, the role 
of freelancers is vital for many companies, so the existence of this FVP concept is a breath of fresh air 
for companies that direct the recruitment of freelancers. 

Based on these considerations, the authors consider that FVP needs to be analyzed as an 
illustration of the problems experienced by freelancers in Indonesia because they rarely have a 
permanent and long-term attachment to the company. 
 

2. Literature Review 
 
Freelancer 

Freelancers are workers who serve clients for a certain period of time according to a contract 
(Saragih, 2020), can be with various companies or can also be known as entrepreneurs (Purnomo, 
2019). In Indonesia, working as a freelancer is no longer a new thing. The most common types of 
work using freelancers are usually in the fields of marketing (promotion, brand activation and sales), 
music, writing, computer programming, web design, graphic design, photography, translating, 
editing, and others. 
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A freelancer has advantages that a full-time employee cannot. According to Sundalangi (2017), 
the advantages are: flexibility of time and place, also has a much greater potential for income and 
network development. Things like this are usually hard to come by for people who just work in the 
office all day. 

However, on the contrary, the disadvantages of being a freelancer include: erratic work 
frequency, not getting health insurance, sometimes being cheated by the employer, and not 
infrequently having to work more than the standard working hours of employees, which is eight hours 
a day. Cohen (2017, in Mustofa, 2018) added that the benefits of having a freelancer are. Companies 
can save on expenses because they can hire freelancers according to project needs. Furthermore, new 
ideas emerge from freelancers, who have freedom of opinion and tend to be objective towards the 
company. The skills possessed by freelancers also tend to be broad because they are forced to mature 
their experience on various occasions. What's more, whenever a freelancer is asked to help with a 
project or provide input, he or she will make every effort to meet his client's requests because having 
flexibility time. Lastly, of course, a high commitment to the time limit imposed on him/her. 

 
Freelancer Value Proposition (FVP) 
 
 FVP is a strategic concept in attracting freelancers to join the company by outlining the values 
that will be accepted as a result of completing the task (Nawaz et al., 2019). FVP is a derivative of 
EVP (Employee Value Proposition), which in turn this approach is based on social exchange theory, 
self-determination theory, and human capital theory. EVP actually comes from the CVP (Customer 
Value Proposition), which offers several values to attract customers. If these values are in line with 
customer needs, surely the sustainability of the company and customers will be maintained (Nawaz 
et al., 2020). This is what becomes FVP. 
  The values contained in the FVP include: 

1. Work-life balance value 
This is the main factor for choosing to become a freelancer. Work flexibility is the main 
factor that dominates their lives. So they can manage their life and work according to their 
own schedule. In the millennial generation, work-life balance is considered more positive 
than the previous generation. Work-life balance is designed to moderate the experience of 
work-life conflicts and to support or compensate for the aim of a better work-life balance 
(Bouwmeester et al., 2020). 

2. Economic value 
For freelancer, sharing underutilized resources can provide economic benefits, so a 
freelancer can also become a part-timer to generate additional income. Chadwick (2017) 
describes economic value, in the scope of human resources, related to what individuals 
receive for what they have done by utilizing the resources they have. This can be in the form 
of payments, salaries, benefits, or other forms. 

3. Autonomy value 
In the context of autonomy, a freelancer has the power to be able to choose a project that is 
deemed appropriate to his/her expertise, including the freedom to organize and determine 
his/her schedule. From here, they can organize and motivate themselves. So this is depicted 
as full power in him/her to do the work according to his/her wishes. Garnett (2014) explains 
that the autonomy value originates from the psychological idea of the self regarding the 
autonomous agent, namely him/herself. 

4. Developmental value 
As a freelancer, the project offers he receives will increase his capabilities, both knowledge 
and skills. This is the developmental value that can be obtained. Gupta (2019) found that 
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apart from economic value and social value, developmental value also has a positive impact 
on an employee. This means a freelancer will get the same satisfaction as an employee. 

5. Hedonic value 
Hedonic value is experienced by a person in the form of enjoyment, pleasure, excitement, 
which is a form of correlation with the use of products, services or other activities. 
Furthermore, Ratnasari & Yulianti (2016) provide a simple description of hedonic value, 
which is characterized by the individual determining him/herself and being more self-
oriented. 

6. Social value 
Nilai sosial digambarkan sebagai manfaat karena kepemilikan sebuah pekerjaan. Ini 
acapkali dikenal sebagai sebuah reputasi, yang dapat memotivasi seorang freelancer. 
Namun, Follet & Ianko (2015) menggambarkan terbentuknya social value, dimana antara 
individu dengan organisasi, serta peristiwa yang dialaminya akan mengembangkan dirinya 
seiring waktu berjalan. Selanjutnya akan membentuk bagaimana dia menilai terhadap sosial 
yangada di sekitarnya. Inilah social value tercipta. Sehingga seiring berjalannya waktu, 
maka pandangan sosial terhadap seorang freelancer menjadi lebih positif.   
 

Framework 
 

 
 
 
 
 
 
 
 
 
 
  
 
 
 

 
 
 
Source: Nawaz, et al. (2020) 
 

Figure 1. Research Framework 
 

In this study, researchers used guidelines in collecting data, analyzing, which then interpreted the 
collected data to be compiled into a conclusion. First of all, this research determines the proposition 
of the study of freelancers. Next, an in-depth analysis of the data that has been collected is carried 
out. The end is finding findings related to FVP, which will provide a strategic picture in the effort to 
hire freelancers in a sustainable manner (see figure 1). The values contained in FVP will affect the 
sustainable performance of freelancers, so that new and old freelancers can interpret the assessment 
of their work. 
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The type of research used was qualitative research, which emphasizes understanding of a problem 

more deeply than with the aim of generalizing research results (Siyoto & Sidik, 2015). This research 
used interview, observation and document instruments, which were applied to freelancers recruited 
by PT Karya Kreasi Instantindo, which is one of the companies in South Jakarta that is engaged in 
exhibitions and event organizers. Determination of informants based on the appointment of company 
leaders, who have met the criteria of informants. The criteria used include: having worked with the 
company for more than 1 year, the work being carried out is a promoter, and does not have a main 
job. In the end, 5 people were selected. 

The analysis activities carried out are in the form of data reduction, data presentation and a 
conclusion or finding is obtained. The conclusion is then compared with the theory used. So that there 
will be a gap between theory and reality. This is known as explanatory qualitative research. 

 
4. Results and Discussion 

 
Results 

The researcher carried out the interview reduction process to get what were the answers and 
descriptions of this research. The informants' answers are the main keys in understanding the values 
of freelancers at PT Karya Kreasi Instantindo. Through interview transcripts, all of the informants' 
answers were finally reduced or sorted according to their needs and according to the questions, which 
described each value in the FVP.  

 
Work-life balance value 

Table 1. Perceptions of work-life balance value 

Values Illustrative quotes Interpretation 
Work-life 
balance 

R1 “No Disturbing and more time for family 
due to flexible time. I can choose when I 
want to work or not, so I can adjust it to my 
life.” 

There is a common opinion of 
the five informants in the form 
of being a freelancer having a 
work-life balance value, where 
the informant can manage 
working time with his personal 
life. Due to the absence of ties 
to the company that employs 
the informants, the informants 
have flexible time and freedom 
in taking or not taking a job that 
will be given. This is one of the 
attractions of freelancers 
because they can share their 
time which is more priority for 
them. 

R2 “Not annoying, by being a freelancer I can 
manage my own time because it is more 
flexible.” 

R3 “I don't think it bothers me. Because I can 
choose when I want to work or not, and I 
can gather with my family without 
disturbing my work and vice versa.” 

R4 “Unobtrusive, able to set their own 
schedule and spend a lot of time for family 
and interests outside of work.” 

R5 “For me it doesn't bother me, because of 
the flexible time I can see the schedule 
before the event starts.” 

 
Table 1 shows that there is a common opinion of the five respondents about this value, that one 

of the factors that became an interest in choosing as a freelancer, is because of the flexibility of time. 
That is, they are not tied to the company so they can choose work hours that can be adjusted to them. 

Meanwhile, based on Nawaz et al. (2019), freelance work can have a negative impact on 
freelancers' personal lives if they take on too many projects or spend too much time in freelance work 
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to achieve their work-related goals. This adverse effect is related to self-management on freelancers 
and not to the platform or the freelance industry. So here there is a difference where they have very 
flexible time and can work according to the time they want and don't interfere with their daily lives 
if they take too many jobs.  

While Nawaz et al. (2020) say that if freelancers spend time taking multiple jobs it will have a 
negative impact on their daily life. Whereas the work-life balance value is in accordance with 
Greenhaus et al. (2003, in Isnan et al., 2020) states that the value of work-life balance must be able 
to be carried out by someone in combining work and personal responsibilities successfully. 

Therefore, it can be described that the value of work-life balance on freelancers at PT. Karya 
Kreasi Instantindo is able to manage work with personal life responsibilities. This is possible because 
freelancers can adjust the time they work and can determine which is a priority for them. 

 
Economic value 

Table 2. Perceptions of economic value 

Values Illustrative quotes Interpretation 
Economic R1 “Economically, I think it's still not enough, 

because I just started working as a 
freelancer, I don't have many relationships, 
so my work schedule is still a bit short, 
only three times a week, automatically my 
income is also according to my work 
schedule.” 

There are differences in the 
responses of the five 
informants. One of the 
informants thought that 
working as a freelancer needed 
to have a lot of relationships. 
Meanwhile, freelancers who 
have not worked for a long time 
(less than 2 years) usually have 
a lack of relationships which 
makes it difficult for them to 
get many jobs. Meanwhile, for 
those who have been in this 
profession for more than 3 
years, they already have quite a 
number of relationships, which 
can be used to get additional 
work to improve their economy 
because the daily wages they 
receive are quite large. 

R2 “If it's to improve the economy, I say it's 
still not. and I use my relationships more to 
take as many jobs as possible.” 

R3 “It can be said to be enough to improve my 
economy. My goal in taking this job is also 
because of my assets in the future because 
the pay is quite large per day.” 

R4 “I think it's enough to increase the 
economy, because in my opinion the daily 
pay is very large, especially if we take a lot 
of work schedules.” 

R5 “For the economy, I think it can improve, 
yes, if I usually take as many jobs as 
possible to meet my economic needs and 
my future life assets.” 

Table 2 shows that freelancers can improve their economy if they get a lot of projects because 
they receive a fairly high daily wage. So, by them freelancers can be used as their main job. 
Meanwhile, for freelancers who are new to this job, they usually don't have extensive relationships, 
so there is a lack of job opportunities. 

Based on Nawaz et al. (2019), a freelancer can increase his or her economic value by getting 
more projects and spending more time on freelance work. In the world of freelancers, the sharing of 
knowledge, skills, abilities and free time can be leveraged to bring about strong financial incentives. 
Some freelancers themselves are part-time workers, where freelance work is carried out outside of 
their main job. 
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There are similarities and differences between the researchers' findings and the description of 
Nawaz et al. (2019), where the similarity is that if freelancers manage to take advantage of 
relationships and get many projects, they can improve their economy. In contrast, freelancers are 
usually part-time workers who utilize skills in their spare time to earn more. While the research 
findings show that if freelancers have been doing this work for more than 3 years, then they already 
have enough relationships to get many projects in every day. This makes them feel that they have had 
enough of the income earned by working as freelancers. 

The findings on economic value are in accordance with Widodo (2019) which states that work 
as a freelancer has experienced a shift in perception or perspective. The high interest in the profession 
as a freelancer is increasing due to the large number of companies that use the services of these 
freelancers, moreover there are channels that bring together freelancers and employers. 

Therefore, it can be illustrated that the economic value of freelancers at PT. Karya Kreasi 
Instantindo, on average, do not take this job as a side job but instead become their main job. This is 
triggered because there are many job opportunities as freelancers that make them have a high enough 
income to increase their economic value. 
 
Autonomy Value 

Table 3. Perceptions of autonomy value 

Values Illustrative quotes Interpretation 
Autonomy R1 “I really enjoy flexible and autonomous work, 

not stuck with just one activity, this makes me 
commit to the job I take if there is another offer 
I will finish it first before taking a job at another 
company.” 

The five informants 
agreed that working 
freelancers has the value 
of autonomy because they 
can freely choose the time 
to work, make their own 
decisions and are not 
stuck with one activity. 
The convenience of the 
freedom provided makes 
freelancers committed to 
maintaining the good 
name and relationship 
with the company. 

R2 “One of the reasons I work as a freelancer is 
because I am not tied down, I am free to choose 
the time I work, I can manage and motivate 
myself.” 

R3 “I enjoy this job, can move places and can help 
us socialize well. I will be committed to the 
work that I did first until it is finished if there is 
another job offer.” 

R4 “I really enjoy this job and I can freely choose 
the time to work. And I will be committed to the 
work I do because I want to maintain a good 
relationship with any companies where I work.” 

R5 “Because freelancers are flexible, I quite enjoy 
this job. And I will commit to work at the 
company that I am currently working for. In 
order to maintain my good name and maintain 
relationships with the company, because that 
was one of the things that made me hired again 
for future events.” 

Freelancers have the freedom to determine their work and the right to make decisions. When 
and how they take a job that keeps them from sticking to one job. This makes them comfortable in 
working and creates commitment with the company in its efforts to maintain the good name of the 
company, such as complying with the use of company attributes. 
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Based on Nawaz et al. (2019), the value of autonomy in freelancers has very high flexibility 
and work autonomy compared to permanent employees. Based on table 3, freelancers can choose 
their projects according to their skills and can structure work according to their own schedule and 
freelancers don't have to follow formal dress codes, working hours and hierarchical structures. So 
there are similarities and differences between the researcher's findings and the explanation of Nawaz 
et al. (2019). The equation is that freelancers have rights and freedoms when and where they can work 
according to their skills and can adjust their work schedule. While the difference is that not all 
freelancers still have working hours, and dress codes. 

This finding is in accordance with van Hoorn (2018, in Isnan et al, 2020), where autonomy is 
currently defined as a person's ability to regulate himself and decide his own behavior. The value of 
autonomy in work is defined as a condition in which an individual has the ability to self-regulate and 
is free from excessive external control. 

Therefore, it can be illustrated that the value of autonomy for freelancers at PT. Karya Kreasi 
Instantindo is having the right to self-regulate in a decision and making a job. However, in some work 
assignments, there is usually a client request for long hours of work and wearing uniforms. 
 
Developmental value 

Table 4. Perceptions of developmental value 

Values Illustrative quotes Interpretation 
Developmental R1 “Of course I got new experiences working 

as a freelancer such as learning to 
communicate with customers, getting to 
know new products, this made me more 
developed than before.” 

The five informants believe 
that freelancers have 
developmental values. This 
is in the form of their ability 
to adapt to each job they get 
every time, such as 
communicating, recognizing 
new products, socializing, 
and others. However, it is 
difficult for them to get a 
career path because they 
often change companies and 
are not tied down. Even 
though it is difficult, it does 
not rule out the possibility of 
it happening. 

R2 “For career paths, it seems quite difficult, 
because in my experience I have not heard 
about career paths and we are also not 
bound.” 

R3 “I learned a lot from this work, because 
almost every event has different clients, 
different products, it made me learn a lot of 
things. But for career development as long 
as I work there is not yet.” 

R4 “I take advantage of my environment by 
asking a lot of questions and learning to 
improve my skills. I did that so I could get 
a lot of job calls, and because I changed 
companies, it was difficult to get a career 
path.” 

R5 “I can improve my skills through demands 
from clients. With a lot of experience it 
should be a good stepping stone for the 
future.” 

Table 4 shows the statements of informants that adaptation from one project to another can 
train the skills of a freelancer and gain experience. However, the difficulty of getting a career path in 
every industry makes freelancers a little frustrated in career development. In fact, according to Isnan 
et al. (2020) the value of development has a positive impact on freelancer engagement. 



Journal	of	Research	in	Business,	Economics,	and	Education	 	
	
	

	
Volume	4,	Issue	1	available	at	http://e-journal.stie-kusumanegara.ac.id	
	

58	

Based on Nawaz et al. (2019) freelancers generally have the flexibility to choose various 
projects, exposures and challenges that will support their development. Freelancers value companies 
and employers who offer better opportunities for skills development, professional development and 
career advancement. Potential candidates also evaluate the attractiveness of the company based on 
career growth. 

So, there are similarities and differences between the researcher's findings and the explanation 
of Nawaz et., al (2019). What they have in common is that freelancers can choose any kind of project 
they want to take on. This allows them to gain new experience and skills (as a form of development) 
on each project they undertake. While the difference lies in the development of career advancement 
such as promotion or becoming a permanent employee in a company is quite difficult. Generally, 
companies that use the services of freelancers such as event organizers rarely have career 
advancement opportunities for their freelancers. 

The findings on developmental value differ from those of Jiang and Iles (2011, in Nawaz et 
al, 2019) who identify that developmental value is one of the most important dimensions of 
organizational attractiveness and brand equity as an employer where employees highly value the 
company and the employer. which offers better opportunities for skills development, professional 
development and career advancement. Potential employees will also evaluate the attractiveness of the 
company based on career growth opportunities (Sengupta et al., 2015, in Nawaz et al, 2019). 

Therefore, it can be illustrated that the developmental value of freelancers at PT. Karya Kreasi 
Instantindo is to improve the development of skills and abilities as a form of adaptation to sometimes 
different jobs. However, in terms of career development, it is rather difficult for freelancers to find. 

 
Hedonic value 

Table 5. Perceptions of hedonic value 

Values Illustrative quotes Interpretation 
Hedonic R1 “I am very happy and quite challenged for this 

freelance work, doing tasks by getting to 
know people and completing each event, it 
makes me very happy at work.” 

Most of the informants think 
that freelancers have 
challenges that are their own 
satisfaction. Freelancers 
with many relationships 
certainly have a higher 
income and can fulfill both 
their satisfactions and 
desires. 

R2 “Working as a freelance is actually just my 
side job. Because I want to have a steady job 
and have a career path.” 

R3 “I feel comfortable with this job. And from 
the results of this work I can buy what I and 
my family need.” 

R4 “For now I am quite satisfied with the income 
I get. I feel happy with new challenges, 
meeting people and getting to know new 
things, it's a pleasure in itself for me.” 

R5 “I always enjoy doing this job, because I feel 
my passion is here, with a fairly large daily 
fee if I am active in taking many jobs it can 
certainly fulfill my wants and needs.” 

Table 5 shows the hedonic value in the form of satisfaction. The satisfaction they get as 
freelancers is the new challenge when they accept the job. What's more, the high daily wages allow 
them to enjoy freelance positions. This means describing the research of Isnan et al. (2020) which 
shows if the hedonic value really affects freelancer engagement. 
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Based on Nawaz et., al. (2019), hedonic value is a combination of enjoyment, pleasure, 
excitement, and benefits felt by users of services, products or activities. Enjoyment is known as one 
of the strongest factors that motivate users in sharing economy. 

There are similarities between the researchers' findings and Nawaz et al. (2019). The equation 
shows that the satisfaction that freelancers get is the pleasure of the wages they have and the pleasure 
of the challenges they get. The combination of fun, joy and excitement that users feel can increase 
the motivation of freelancers to work on any platform. If associated with Acquier et al. (2017, in 
Nawaz., et al., 2020) there are similarities where the tasks that are carried out and the projects that 
are able to be completed are a source of pleasure for them because of their competence. 

Meanwhile, according to Holbrook & Hirschman (1982, in Nawaz et al., 2019) hedonism can 
be defined as motivation to seek pleasure. Therefore, it can be described that the hedonic value of 
freelancers at PT. Karya Kreasi Instantindo focuses on enjoyment in carrying out its work with 
challenges in it, a relaxed work style and sufficient income. 
 
Social value 

Table 6. Perceptions of social value 

Values Illustrative quotes Interpretation 
Social R1 “For now, there are still many people who 

look down on my environment because if I 
don't have an automatic work schedule, I don't 
have any income. But by working as a 
freelancer and completing an event well it can 
make my profile better.” 

The five informants as 
freelancers have social 
values and good reputations 
because they have a lot of 
work experience and high 
incomes. Unfortunately, 
freelancers are still 
underestimated for those 
who do not have 
relationships and work 
experience that makes them 
not have high incomes. 
Usually they try to create a 
good profile in order to excel 
in this job. 

R2 “Most people already know what freelance 
work is like so it's no problem for me, and I 
also consider this job to be my stepping stone 
to it.” 

R3 “From the family's point of view, I am seen as 
a worker, just like a permanent worker. From 
this job I also get plus points such as adding 
skills and working relationships.” 

R4 “When applying for work we need to have a 
good reputation and profile, as well as in our 
environment. By having work experience as a 
freelancer who can create event concepts, 
good communication and others, it has 
become a good profile.” 

R5 “Broadly speaking, this job can be accepted 
by anyone, family or friends. Because now 
many people know that freelance work has a 
lot of experience, great income and flexible 
working hours.” 

For freelancers who have a lot of experience and relationships, this gives a good reputation. 
The amount of experience they have and the longer they work strengthen them to continue to stay in 
this profession. As for new freelancers, they usually think of this job as only a temporary job because 
of the lack of reputation and connections they have. This can illustrate the research of Isnan et al 
(2019) that social values affect freelancer engagement. 
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According to Nawaz et al. (2019), having a job is one way that a person uses to elevate his 
social status. So there is a difference between the findings of the researcher and Nawaz et al. (2019). 
The researcher's findings show that a freelancer who has extensive relationships and a lot of 
experience can raise social status and a good reputation for employers. Nawaz et al. (2019) states that 
if a freelancer already has a main job, it will raise their social status and reputation in freelance 
employer. 

If it is associated with the idea of Hendropuspito (2000:26, in Aisyah et al, 2016), social value 
is everything that is appreciated by society because it has functional usability for the development of 
human life. Meanwhile, Sulaeman (2014, in Mangkat et al, 2019) work experience is a measure of 
the extent to which a person masters the work tasks performed. Employees who have longer 
experience will have higher skills, so their productivity is higher than workers who have little 
experience. 

Therefore, it can be described that the social value of freelancers at PT. Karya Kreasi 
Instantindo is the lack of trust in hiring new freelancers. Meanwhile, freelancers who already have 
work experience will also have a good reputation in profile and for the surrounding environment. this 
means showing excellence so as to give more role to its environment. 

 
Discussion 
 

We aim to explore how values are built into an FVP. Our comparative analysis between the 
results of data reduction and the theory developed by Nawaz et al. (2019, 2020) shows that there are 
differences and similarities in the value content between the theory and what the informants mean. 
Gap here does not mean to blame or correct the theory.  

However, the deep understanding carried out by this research can at least provide an overview 
of the meaning of freelancers. This research provides many insights into understanding the FVP. This 
will help the company in improving relations with freelancers.  

Of the six FVP values, there are findings that the value of work-life balance for freelancers is 
one of the factors for the interest of freelancers in this field because they can manage their work 
schedules with their personal lives. In terms of economic value, freelancers can improve their 
economic level because currently freelancers can be used as permanent jobs.  

While the value of autonomy possessed by freelancers as promoters is in the form of freedom 
in making decisions about a job, although there are still work rules such as working hours and work 
uniforms. In the development value of freelancers, the experience factor is taken into consideration. 
This is when freelancers need to adapt to each job, but find it difficult for them to get a career 
advancement.  

The hedonic value of freelancers themselves is described as satisfaction, which is when they 
accept a new job and high wages. Finally, on the social value of freelancers, the lack of experience 
and reputation makes it difficult for new freelancers to find work. The expansion of relationships and 
the addition of experience will give a good reputation for the environment and companies that use 
freelancers. 

 
5. Conclusion 

 
Based on the results of the analysis carried out, it is obtained that there is a description of the 

values that can be considered to be added (by modifying) the meaning of each value carried by FVP. 
The six values in the FVP can actually be used, it is only possible to adjust it to the description of the 
freelancer's condition. This happens because the concept of freelancer is different. According to 
Nawaz et al. (2019), freelancers are employees who already have a main job with additional work 
outside their main job. Meanwhile in Indonesia, freelancers are generally the main job. So that social 
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values over time need to be improved in interpreting a freelancer. One way is to expand relationships 
and experience to build a good reputation socially. 
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